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NEW HAMPSHIRE STATE LIQUOR COMMISSION ANNOUNCES
JANUARY 2009 AND FISCAL YEAR-TO-DATE REVENUES

SALES AND PROFITS OUTPACE ALL OTHER NON-TAX REVENUES

Concord, New Hampshire — The New Hampshire Liquor Commission today reported that gross un-
audited income from all sources for the month of January 2009 totaled $42.9 million, up 13.6% over the
same period one year ago. Gross profit to the state’s General Fund for January 2009 amounted to $12.1
million, representing a $2 million increase when compared to the same period one year ago.

Fiscal year-to-date Liquor Commission gross profit from all sources amounted to $90.5 million, up $7.8

million and represents a 9.5% increase over the same period one year ago.

Commenting on the financial results, New Hampshire Liquor Commission Chairman Mark M. Bodi
stated that the agency’s results continue to be one of the few bright spots amid a very gloomy downward
retail sales trend. “New Hampshire’s long time favorable price advantage is serving our state well as
consumers seek greater value in their retail wine and spirit purchases. With roughly 50% of our total
retail sales from out-of-state residents, this segment of our business has actually seen a slight upward
buying trend. We continue to intensify our marketing activities to highlight our price advantage to

consumers throughout the New England region and beyond.”



Sales of wine at grocery and convenience stores have experienced strong growth, up 17.7% in January
2009 and up 9.0% fiscal year-to-date, totaling $57.1 million for the year. Commission officials noted that
the growth of so-called “off-premise” sales in New Hampshire is consistent with a national trend as

consumers opt to dine and drink more at home as a result of the current economic downturn.

Overall Commission sales to restaurants were up 1.9% for January 2009, but off 2.3% when compared to

the previous fiscal year-to-date.

To respond to sluggish on-premise sales, the Commission has expanded its value wine offering to
restaurant owners to accommaodate their customers’ desire to seek more value in their dining out wine
purchases. “New Hampshire restaurants now have some fabulous wines from all over the world on their
wine lists and at great prices,” said Bodi. “Wine lists at restaurants across the states have never been
better, broader or more affordable than right now. It’s a good time to take advantage of great dining and

fine wine values.”

The Commission’s annual “Wine Week” festivities in January attracted record crowds at stores,
restaurants and special events throughout the state culminating with the annual Easter Seals Charity Wine
Tasting Event in Manchester, which raised over $130,000.

Looking Forward

George Tsiopras, Chief Financial Officer for the Commission, noted that although total revenues to the
state’s General Fund are below the original 10% growth projections made by legislative leaders almost
two years ago when economic conditions were strong, overall agency revenues indicate steady

improvement over the previous year.

“The Commission’s overall financial performance, when compared to other retail sectors, reflects some
resiliency to the recession,” said Chairman Bodi, “but we do see downward pressure on many product
lines, especially the super and ultra premium products. Our sales forecast for the next three months

conservatively projects an overall sales increase provided the economy does not materially worsen.”



About the NH Liquor Commission

Founded in 1934, the NH Liquor Commission is celebrating its 75th anniversary. New Hampshire is one
of 18 Control States in the nation, where the government controls the distribution of alcoholic beverages
as well as being responsible for the regulation of alcoholic beverages. The New Hampshire Liquor
Commission operates 77 retail locations throughout the Granite State and serves more than 500,000 New
Hampshire residents and tourists each year.



